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What’s this?
Trick-or-treating with Santa? Singing skeletons at Christmas? Why not? Every holiday offers
wonderful doses of contagious cheer that audiences can’t seem to get enough of! So, why not
merge a couple of our favorite celebrations together for one epic concert and film event? Well,
that’s exactly what kind of holiday glee your patrons can expect any time of the year with Tim
Burton’s The Nightmare Before Christmas In Concert Live to Film featuring Danny Elfman. Is your
venue ready to deck the halls with tricks AND treats this season? It’s funny! It’s freaky! It’s festive!

Concert Event

Family Friendly

Halloween town

Christmas town
Genre-bending
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IN CONCERT
StopFILM
Motion
LIVE &TO
Claymation

song list & cast
The entire soundtrack comes to life right before your eyes on a big screen and your ears with a full orchestra with chorus
and composer/voiceover genius Danny Elfman. Which songs are your favorites?
• Overture
• Opening

CELEBRITY VOICES FROM THE ORIGINAL CAST INCLUDE

• This Is Halloween
• Jack’s Lament

Paul Reubens

Ken Page

• Doctor Finklestein/
In the Forest
• What’s This?

as Oogie Boogie

as Lock

• Town Meeting Song
• Jack and Sally Montage
• Jack’s Obsession

Catherine O’Hara

• Kidnap the
Sandy Claws
• Making Christmas

as Sally and Shock

• Nabbed
• Oogie Boogie’s Song
• Sally’s Song
• Christmas Eve
Montage
• Poor Jack

with Danny elfman
AS JACK SKELLINGTON

• To the Rescue
• Finale/Reprise
• Closing
• End Title

IN CONCERT
LIVE TO FILM
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FUN FACTS, ACCOLADES, & AWARDS
FUN FACTS

• Jack Skellington’s singing voice is Danny Elfman. He
also voices Clown with the Tear-Away Face and Barrel
(one of the trick or treaters) in the film.

Stop motion
Stop motion animation is a technique in
which objects are physically manipulated in
small increments between individually
photographed frames so that they appear to
exhibit independent motion when the series
of frames is played back as a fast sequence.

• The Nightmare Before Christmas film is based on a
poem Tim Burton wrote in 1982.
• Disney originally stalled the project and called it
“too weird.”
• The Nightmare Before Christmas film is known for it’s
use of stop motion animation. 109,440 frames were
taken for the film.

Director Henry Selick

• When it was released, Rolling Stone called The
Nightmare Before Christmas “74 minutes of timeless
movie magic.”

120 workers

EMPLOYED A CREW OF OVER

IN TOTAL,

• The Nightmare Before Christmas soundtrack peaked at
#64 on the Billboard charts.

227 puppets

• The film currently sits at #1 on Rotten Tomatoes’ Top 25
Best Christmas Movies list.

20 sound stages
FOR FILMING

109,440

• Danny Elfman found writing Nightmare’s eleven songs
“one of the easiest jobs I’ve ever had. I had a lot in
common with Jack Skellington.”

THERE WERE

UTILIZED

FRAMES TAKEN

FOR THE FILM

THE FILMMAKERS DESIGNED

WITH JACK HAVING AROUND

TO REPRESENT THE
CHARACTERS IN THE MOVIE

ALLOWING HIM TO EXPRESS
EVERY POSSIBLE EMOTION

400 heads

ACCOLADES & AWARDS

The film was Nominated for the
Academy Award for Best Visual
Effects. It was the first animated
film to ever be nominated.

Danny Elfman was nominated for
the Golden Globe Award for
Best Original Score.

Winner of the Saturn Award for
Best Fantasy Film and Best Music
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The film currently sits at #1 on
Rotten Tomatoes’ Top 25
Best Christmas Movies list.

Nominated for the Hugo Award
for Best Dramatic Presentation

meet danny elfman
A prolific and enduring artist, composer Danny Elfman had a surprising
start in the music industry. From 1976 to 1995, Elfman fronted the new
wave band Oingo Boingo — known for hit songs like Weird Science, Just
Another Day and Dead Man’s Party.
In the midst of Oingo-Boingo madness, Elfman was bit by the composing
bug and in 1985, he was hired to write the score for Pee-Wee’s Big
Adventure (Tim Burton’s first feature film!). He also wrote The Simpsons
theme in 1989 — a song that is STILL well-known. Elfman went on to
compose music for Beetlejuice, Batman, Dick Tracy, Edward Scissorhands,
Batman Returns, Mission: Impossible, Men In Black, Good Will Hunting, the
Spiderman trilogy, Corpse Bride, Avengers: Age of Ultron, and countless
other films (including a whopping 17 with Tim Burton).

IN CONCERT
LIVE TO FILM
He is a four-time Academy Award® nominee, Grammy Award® winner
(and 11-time nominee) and a two-time Emmy Award® winner. With no
professional training as a composer, Elfman is surely proof that with hard
work, creativity and a little luck, you can create magic.
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SELLING THE CONCERT EVENT
ADVERTISING AND COMMUNICATIONS
POSITIONING COPY
What’s this?! Yes, the composer of Tim Burton’s The Nightmare Before Christmas and the voice of Jack Skellington, Danny
Elfman, joins a full symphony orchestra and chorus for an unforgettable once-in-a-lifetime concert event! Your family is
invited to experience the classic film like never before. Relive the creepy sights! Relive the eerie sounds! Just avoid that
villainous Ooogie Boogie at all costs! Celebrating over 25 years as an epic cultural phenomenon and cult classic, The
Nightmare Before Christmas has only soared in popularity since its 1993 release. Danny Elfman’s score and lyrics are alive
and as fresh as ever. Like Jack and Sally say, “For it is plain as anyone can see, we’re simply meant to be.”

KEY DEMOGRAPHICS
GOOD NEWS! Tim Burton’s The Nightmare Before Christmas starring Danny Elfman appeals to a broad demographic by
casting a wide net over potential patrons. Since the film was released in 1993, it has built a cult-like fan base that grows
every year. Children who witnessed the magic of the film and its music (GENERATION Xers) are now introducing it to their
own children. Furthermore, performing arts surveys have shown that the majority of tickets purchased to events like this are
purchased by women ages 35–64+. That aligns perfectly when we consider ways to target one of our key demographics;
families. Here’s a target audience breakdown:

Generation X

Often overlooked (since this generation is sandwiched
between baby boomers and millennials), GEN Xers have
strong buying power in today’s marketplace. In GEN X
households, women are often the breadwinners and make
the household buying decisions. They love to introduce
something they enjoyed in their life (like Tim Burton’s The
Nightmare Before Christmas) and share that experience
with their children. According to Rotten Tomatoes, the
film is “cherished by the now thirty-somethings who grew
up on it.” GEN Xers social media platforms of choice
remain Facebook and Twitter with growing numbers for
Instagram. A large part of advertising plans should focus
on those platforms.
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Families
Families flock to animated movies — especially ones
with a holiday theme. This concert event is a unique way
to introduce children to the magic and beauty of music
and film-making. Again, targeting that traditional Broadway
buyer (female 35+) is key for this concert event. Put
special emphasis on specific television programming
when considering ad buys (Hallmark, HGTV, The Ellen
Show ). Furthermore, families are always looking for
something to do together during the holiday season (late
October through early January). The movie clocks in at 1
hour and 36 minutes making this concert event perfect for
generations to enjoy together. Keep in mind, we want an
average ticket purchase of 4+ tickets per transaction.

IN CONCERT
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SELLING THE CONCERT EVENt (continued)
Millennials

In the same Rotten Tomatoes article
referenced in the Gen X section, it
states that Millennials “worship” Tim
Burton’s The Nightmare Before
Christmas. Keep in mind, this
demographic doesn’t like to be
shouted at. They want to be part of
a movement. The good news is…
they have discovered this film all on
their own and therefore will want to
continue their admiration of it through
the experience of this concert event.
When targeting this demographic,
digital and social are key. And it must
be on mobile.

Counter Culture/Hot Topics:

Remember when goth ruled in the
90s? Some credit Tim Burton’s The
Nightmare Before Christmas with
playing a huge role in the goth
movement. This film offers these
counter culture enthusiasts the chance
to dress up and showcase their
greatest goth powers! Not sure what
this is? Visit a HOT TOPIC in a local
mall. So, break out the black eye
shadow. Goth lives on!

SET GOOGLE ALERTS

Grandparents & Traditional
Symphony Supporters

Don’t forget nanny and papaw! Baby
boomers cherish any opportunity
chance to spend time with their
grandchildren. This concert is a perfect
way to introduce young people to the
magic of a symphony concert. Their
little faces will light up when Jack
Skellington comes to life right before
their very eyes!

IN CONCERT
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Consider setting up Google alerts for “Tim Burton,” “The Nightmare Before Christmas,” and “Danny Elfman.” The artists’
names and movie title make news frequently. We recommend setting the alert to notify you at least once per day. This
will feed news stories to your inbox and you can share from your social pages and platforms. It’s also a great way to see
what kinds of stories are working in markets before your date. A Google alert is how we found out about the rumors
about a remake and/or sequel! Don’t believe us? Google it!
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SELLING THE CONCERT EVENt (continued)
MARKETING/MEDIA MIX

Ideally, and depending on your advertising budget, your plan will run five to six weeks from opening night. We recommend
getting the concert event on soft sale as early as possible. Remember, the imagery from the movie is very iconic and
should not be altered in any way. Use that iconic imagery to your advantage when developing print and digital assets for
marketing. For budgeting purposes, we recommend the breakdown below. We know that every market is different and
respect your experience in your market.

DIGITAL/SOCIAL/E-MARKETING (40%)

OUTDOOR AND OTHER (10%)

You will need to use the digital/social medium to reach
GEN X and MILLENIALS. Use age demographics (18–40),
geographic boundaries (20 miles) and buying history in
your digital and social campaigns. Social dollars should be
allocated in this order: Facebook, Instagram, and Twitter.
Purchase history includes targeting and re-targeting buyers
of concert tickets, theater tickets, movie tickets as well as
family, Christmas and Halloween searches. You can even
get very specific with goth tags. Make sure to create and
sponsor Snapchat filters for people to use within two
miles of your venue. For Millennials specifically, include
YouTube in your online buy.

Because the film’s brand is so iconic and recognizable, it
should be used in signage, banners, 3-sheets, and billboards
in and around your venue.

PRINT (10%)
If print still works in your market, budget no more than 10%.
Our target audiences aren’t print readers so we are hesitant
to even put it at 10%. But there are markets where print still
works. (Usually these markets are tourist heavy markets with
a free daily paper.)

TELEVISION (40%)
You will use television advertising to reach the family
audiences. With TV ad buys, target the household buyer
(female 35–64) by advertising on live reality and/or
competition shows first. (Traditional programming like
dramas and comedies are frequently DVR’d. We don’t
want our paid ads to suffer from a heavy skip finger.) Target
the following programming:
• News (morning and evening), Good Morning America,
CBS This Morning, The Today Show, CBS Sunday
Morning, LIVE with Kelly & Ryan, The View, Ellen,
The Talk, Entertainment Tonight, Access Hollywood,
Jeopardy, Wheel of Fortune, etc.
• Late Night shows like (Fallon, Colbert, Kimmel, James
Corden, Seth Myers)
• Cable: All cable ads should run from 4:00 PM to
midnight. Networks to consider are Hallmark, E!,
HGTV, TBS, USA, TL, FX
• Watch your Google Alerts. You never know when Tim
Burton or Danny Elfman might be making an appearance
on a talk show. You want to be sure to have your
message running during those appearances.
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FILM WITH LIVE ORCHESTRA

VENUE

DAY, MONTH 4TH
CONDUCTOR: Name

with Full Orchestra and Choir
MUSIC, LYRICS & SCORE by DANNY ELFMAN
Concert Produced by Name Concert Creative Direction by Name

•

PRESENTATION LICENSED BY

nightmare around the world
TOUR HISTORY
• Tokyo, Japan

• San Francisco, CA

• Milwaukee, WI

• Rochester, NY

• Pittsburgh, PA

• Huntington, WV

• Boston, MA

• Nashville, TN

• Portland, OR

• Austin, TX

• Toledo, OH

• Orlando, FL

• Minneapolis, MN

• Atlanta, GA

• Brooklyn, NY

• Chicago, IL

• San Diego, CA

• Baltimore, MD

• Cleveland, OH

• St. Louis, MO

• Los Angeles, CA

• Jacksonville, FL

• San Antonio, TX

• Cedar Falls, IA

• Honolulu, HI

• Modesto, CA

• Kansas City, MO

• Fort Lauderdale, FL

• Fort Wayne, IN

• Salt Lake City, UT

• Phoenix, AZ

• Newark, NJ

• Calgary, AB Canada
• Fresno, CA

• Denver, CO

• Athens, Greece

• Charlotte, NC

• Grand Rapids, MI
• Spokane, WA

• Sioux City, IA

• Dallas, TX

• Brandon, MB Canada

• Philadelphia, PA

• Barcelona, Spain

• Glasgow, UK

• London, UK
• Indianapolis, IN

In 2015, Nightmare Before Christmas at the Hollywood Bowl was named the "#1 Concert of the Year"!

- OC Register

"[Nightmare Before Christmas is]
a revolutionary application of
stop-motion animation, a laborintensive process that involves the
frame-by-frame manipulation of
three-dimensional creatures."
- LA Times

IN CONCERT
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"[Danny Elfman] wowed the
crowd with his vocal acrobatics in
“Poor Jack.”
- Billboard

"The crowd went wild for the cast as they stepped out on
stage to perform their numbers live, individually or as an
ensemble, elevating the festive and celebratory vibe...inside
an immersive experience of live scenery projections
which...enabled the show to transcend any previous form and
become something that left the audience in rapture and awe.'
- Forbes
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SELLING THE CONCERT EVENt (continued)
SOCIAL MEDIA HINTS & TOOLS
The official hashtags for the concerts are
#TheNightmareConcertEvent & #TNBCxDannyElfman
Several photos and videos from past productions are available for use on the website. Assets that capture the concept
of a live performance happening during the movie playback are ideal (especially videos) so your audience knows what
to expect and can differentiate this event from the usual symphony performance or a simple movie screening. Please
include as many hashtags as possible on each post. Here are some options you can use as you see fit:
#disney
#timburton
#disneyconcert
#disneyevent
#nightmarebeforechristmas

#thenightmarebeforechristmas
#dannyelfman
#dannyelfmanconcert
#jackskellington
#thisishalloween

#halloweentown
#christmastown

Please also include local hashtags on all posts (city, state, etc.)
Some key dates for social media shout outs include October 22, 1993 (film release date), May 29 (Danny Elfman’s birthday),
and August 25 (Tim Burton’s birthday).
We recommend you follow these social feeds:

DANNY ELFMAN’S INSTAGRAM
www.instagram.com/dannyelfman

DANNY ELFMAN’S FACEBOOK
www.facebook.com/dannyelfman

DANNY ELFMAN’S TWITTER
www.twitter.com/dannyelfman

THE NIGHTMARE BEFORE CHRISTMAS ON FACEBOOK
www.facebook.com/TheNightmareBeforeChristmas
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CREATIVE ASSETS
CAST IMAGES & VIDEOS

POSTERS

TEASER VIDEOS

HOLLYWOOD BOWL 2018:

Mousetrappe Original Digital Mapping

FAN VIDEOS
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FILM WITH LIVE ORCHESTRA

V EN UE

DAY, MONTH 4TH
CONDUCTOR: Name

with Full Orchestra and Choir
MUSIC, LYRICS & SCORE by DANNY ELFMAN
Concert Produced by Name Concert Creative Direction by Name

•

PRESENTATION LICENSED BY

Please submit all poster designs
and edits for approval to
gryder@amp-worldwide.com
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Promotion ideas
COSTUME/COSPLAY CONTEST

FAN ART CONTEST/POSTER CONTEST

Who doesn’t love to play dress up? Snap a photo in
your Christmas or Halloween best for a chance to win a
Nightmare Before Christmas prize!

So you think you can draw? Break out your markers and
crayons (or your iPad!) and take a stab at designing your
own Nightmare Before Christmas-themed poster!

LIP SYNC CONTEST

HOST “BIGGEST FAN/ULTIMATE FAN” CONTEST

This is Halloween! Think you know the words? Step into
the spotlight for an epic lip sync contest!

How many times have you seen The Nightmare Before
Christmas? Dress like you live in Halloween Town on the
regular? Plead your case online using #NightmareFan for a
chance at claiming your unofficial title and your 15-minutes
of online fame!

MAKEUP TUTORIAL
Think you have the skills to transform your face into Jack
Skellington, Oogie Boogie or Sally? Set up your camera,
get out your brushes, and show off your stuff!

NIGHTMARE BEFORE CHRISTMAS FAN FICTION
What happens after the snow falls in Halloween Town?
Tell us all about it in a one-page fan fiction essay!

CREATE YOUR OWN STOP MOTION FILM
Attention future movie makers (or fans with #skills): Show
us your best efforts at creating your own stop motion or
claymation film. Anything goes!

HOLIDAY SHOWTIME SHOWDOWN
JACK SKELLINGTON IMPRESSION CONTEST
Got the look? Got the voice? Got the Spirit? Bring your
best Jack impression center stage and strut your stuff!

There’s no right or wrong answer (or is there?), but let’s
check Facebook and Twitter and see what the fans think.
Is The Nightmare Before Christmas best viewed in October
or December?

PUMPKIN PATCH POP UP
You don’t have to be The Pumpkin King to have fun carving
out your Halloween traditions. This party will be full of
tricks and treats!

DRAW YOUR BEST JACK SKELLINGTON
Hi kids! Halloween Town doesn’t have to be scary. Draw
your best version of The Pumpkin King, or color in one of
our Nightmare Before Christmas coloring pages to join in
on the fun!

GROUP SALES/PARTNERSHIPS
• Film/Music Clubs

• Art/Animation Students/Clubs
• Disney Fan Groups
• Film Clubs
• Comic Book Stores
• Costume Stores
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HOLIDAY CELEBRATIONS
Whether you’re #TeamHalloween or #TeamChristmas, this
unique holiday spectacular is perfect for holiday celebrations
throughout all of Fall and Winter months. If your guests are
ordering Pumpkin Spices Lattes during your event date,
make sure to highlight the Halloween/fall theme of the film.
For Peppermint Mocha season, embrace how unique of a
Christmas event “Nightmare” promises to be!
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Contact Info
TIM FOX
tfox@amp-worldwide.com

ALISON AHART WILLIAMS
aaw@amp-worldwide.com

GEORGINA RYDER
gryder@amp-worldwide.com

ALICIA HORWITZ
ahorwitz@amp-worldwide.com

AMP Worldwide
Producer and Agent

KRAFT-ENGEL
Co-Producer and Director
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La, la, la
Jack’s OK, and he’s back, OK
He’s all right
Let’s shout, make a fuss
Scream it out, wheee
Jack is back now, everyone sing
In our town of Halloween
What’s this?
What’s this?
I haven’t got a clue
What’s this?
What it’s completely new
What’s this?
Must be a Christmas thing
What’s this?
It’s really very strange
This is Halloween
Halloween! Halloween! Halloween!
What’s this?
What’s this?
My dearest…
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Presented in association with

